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6TH EUCHEMS CONGRESS IDENTITY 



USE THE IDENTITY ITEMS DEVELOPED

We have developed a specific identity for the 6th 
edition. Please use it in all your communication
materials. This will: 

• Clearly identify the congress

• Unify the image

• Link the message and contents
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Download all these materials in our Website

Logos & 
graphics

http://euchems-seville2016.eu/euchems-downloads/


MATERIALS & SUPPORTS  



TAKE ADVANTAGE OF THE EXISTING MATERIALS/SUPPORTS

We have developed a number of materials for the
6th edition. Please use them in all opportunities. This
will: 

• Simplify your work

• Help you communicate

• Save you money
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Download all these materials in our Website

Graphics

Promotion

Website

Brochure

Advertising

Video 

If you need, final arts, profesional formats, 

size adaptations…just ask! We will be happy

to provide

http://euchems-seville2016.eu/euchems-downloads/
https://www.youtube.com/watch?v=KU_06xD424A&x-yt-cl=85114404&x-yt-ts=1422579428
https://www.youtube.com/watch?v=KU_06xD424A&x-yt-cl=85114404&x-yt-ts=1422579428
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TOOLS DEVELOPED: IDENTITY
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TOOLS ALREADY DEVELOPED: VIDEO

https://www.youtube.com/watch?v=KU_06xD424A

https://www.youtube.com/watch?v=KU_06xD424A
https://www.youtube.com/watch?v=KU_06xD424A&x-yt-cl=85114404&x-yt-ts=1422579428
https://www.youtube.com/watch?v=KU_06xD424A&x-yt-cl=85114404&x-yt-ts=1422579428
https://www.youtube.com/watch?v=KU_06xD424A
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TOOLS ALREADY DEVELOPED: WEBSITE

http://euchems-seville2016.eu/

http://euchems-seville2016.eu/
http://euchems-seville2016.eu/


10

TOOLS ALREADY DEVELOPED: SPONSORSHIP & 
EXHIBITION BROCHURE
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TOOLS ALREADY DEVELOPED: ADVERTISING
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TOOLS ALREADY DEVELOPED: PROMOTION
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TOOLS ALREADY DESIGNED FOR EVENTS (ROLL 
UPS, STANDS…)  
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TOOLS ALREADY DEVELOPED: NEWSLETTER



CONGRESS COMMUNICATIONS 
OBJECTIVES   



CONGRESS COMMUNICATION PLAN OBJECTIVES

General: 

 To reach the máximum number of potential attendees, sponsors and exhibitors to make this edition the
best in terms of attendance, sponsors and exhibitors. 

Specific:

 To increase the number and variety of target publics.

 To make it worthwhile for participants.

 Engage other stakeholders of all branches of the chemical, academic, and business scenes. 

 Offer scientific and thematic excellence.

 Use the latest technology and communication techniques.

 Open the congress to society (educators, students, media, other groups)

 Attract the media and other opinion leaders to Chemistry as a subject.
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KEY MESSAGES 
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European Chemistry Congresses are the 

most relevant events for the European 

Chemistry community. Chemists from all 

parts of Europe, come together to present 

and discuss the latest achievements in 

cutting edge chemical sciences.

EuCheMS congresses are unique fora to foster 

transnational exchange and collaboration, encourage 

dialogue between the different branches of chemistry,  

bring academia, industry and decision makers 

together and emphasize the impact of chemistry and 

chemical research in our society. Special attention is 

given to  promote careers of young scientists.

A high level Scientific Committee and a strongly committed 

Organizing Committee ensure the highest possible quality of each 

congress. The scientific contributions include 8 plenary lectures 

offered by top class world scientists and Nobel Laureates, over 100 

invited speakers and around 2.000 scientific communications which 

conform a geographically and thematically balanced program of 

exciting cutting edge chemistry

Chemistry is very relevant in Spain 

with a major role in academia with 

over 30.000 undergraduate 

students and over 6.000 teaching 

staff, relevant public research 

organisms such as CSIC, and in the 

economy and industry, with the 

chemical sector represents 11% of 

the country’s Gross Industrial Product. 

These are the main ideas the project wants to communicate and that we should not forget to 

include in one way or another in all our communications

This edition offers a unique venue, 

Seville; more activities, will be open to

Society and aims at beating record 

Participation figures. 

Chemistry is an essential part of the 

present and future of Europe producing 

16.7% of the world’s chemicals, 

employing 1.2 million workers and 

contributing 527 billion € to the EU 

Economy. 

ANQUE shares EuCheMS’ goals and 

commitments with more than 9.000 members 

and the support and collaboration of the 

most important national Academic and 

Industrial organizations, represent a unique 

opportunity for all Congress participants.



TARGET PUBLICS 
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Stakeholders

Public
Administration

(EU, national, 
regional, local)

Regulatory bodies

Business Assoc.

Professional  
Assoc.

Academia

Chemists all
branches

In all professional
sectors

Educators, 
researchers, 
managers

Industry & 
Business

Chemical
companies

Service companies

Labs, instruments

End users

Editorial & 
Media 

Publishers

Trade and 
specialized press

General Press

Webs

Blogs

News Agencies

Experts/

Other
professionals

Research Centres

Platforms

NGOs

Other disciplines 

EUROPEAN AND OTHER REGIONS 



HOW CAN YOU USE THE TOOLS? 



USE CONGRESS LOGOS & BANNER IN YOUR
MATERIALS & SUPPORTS OR CHANNELS
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PLAY THE CONGRESS VIDEO IN YOUR EVENTS & 
UPLOAD TO WEBSITE
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LINK YOUR WEBSITE TO THE CONGRESS SITE
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DISTRIBUTE & PROMOTE THE CONGRESS
SPONSORSHIP BROCHURE TO YOUR CONTACTS
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ADVERTISE THE CONGRESS WHENEVER POSSIBLE
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PROMOTE
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DECORATE YOUR EVENTS
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INCLUDE OUR NEWS IN YOUR OWN CHANNELS
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TELL THE MEDIA  
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CONGRESS ORGANISERS WILL  
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 Keep you posted

 Inform and update you

 Provide the materials you need

 Help you any way we can 

And remember, 

we’re always open 

to suggestions!!!



COMMUNICATION ISSUES CONTACT
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alopez@ma3comunicacion.com

mailto:alopez@ma3comunicacion.com

